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Clothing stores shopped past 3 months: Anthropologie
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] 6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
ANTHROPOLOGIE Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 38.4 years old (14.3%
L younger than average) and have a $183,175 (59.8% higher than average) annual household income.
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Clothing stores shopped past 3 months: Anthropologie



7.1% or 179,635 of CHI DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 36.2 years old (19.%
younger than average) and have a $182,770 (65.5% higher than average) annual household income.
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7.5% or 147,304 of WDC DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 41.6 years old (7.3%
younger than average) and have a $189,634 (36.9% higher than average) annual household income.
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7.8% or 117,252 of SEA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

ANTHROPOLOGI] ? SEn Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 39.2 years old (11.2%
-];,,BL"‘ younger than average) and have a $192,912 (55.4% higher than average) annual household income.
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4.6% or 69,771 of PHX DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 35.7 years old (20.1%
younger than average) and have a $168,829 (66.8% higher than average) annual household income.
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6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 83.2% more likely to be a
college graduate, 23.9% more likely to work full-time, 22.5% more likely to be married, 21.1% less likel
to be a parent of 1 or more children under 18.
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to be a parent of 1 or more children under 18.
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7.1% or 179,635 of CHI DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 89.5% more likely to be a
college graduate, 41.3% more likely to work full-time, 33.3% more likely to be married, 6.7% less likely
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7.5% or 147,304 of WDC DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 64.5% more likely to be a
college graduate, 4.% less likely to work full-time, 22.9% more likely to be married, 23.2% less likely to
be a parent of 1 or more children under 18.
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7.8% or 117,252 of SEA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 82.8% more likely to be a
college graduate, 32.4% more likely to work full-time, 7.9% more likely to be married, 29.2% less likely
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b s R ' 4.6% or 69,771 of PHX DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

AN |< HROPOLOGIE () Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 42.1% more likely to be a
g e z_‘_,'. college graduate, 13.2% more likely to work full-time, 6.7% less likely to be married, 67.3% less likely to
i T be a parent of 1 or more children under 18.
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Clothing stores shopped past 3 months: Anthropologie
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6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
e 1‘11 —— Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 17.2% more likely to own
el e their home, 39.3% more likely to own a higher valued home, 2.4% more likely to have a single-family
w'a i 199 o home, 6.% more likely to have a dog.

m Own/Rent/Other:Women 25 - 64 mﬁm Type of Home:Women 25 - 64 4% Pets in Home:Women 25 - 64

2.5% ' 61.8 i
72.5% Single Family House (unattached) 44.6%
60.4% Own aDog
13.5% 42.1%
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oz 6.4% 30.6%
Condominium I it Own a Cat
15.3% : 30.5%
TR 6.4% 6.2% Apariitant 16.1%
4,132 119,083 871,344 S0 6.5%
Other Own i“—‘:‘:t"’“"ﬂ Mobile Home or Manufactured | 1.6% Own other type of Pet
or Real Estate 8.79%
Home
Property I 4.3%
who Shopped at ANTHROPOLOGIE in the past 3 months muUsa who Shopped at ANTHROPOLOGIE in the past 3 months W USA who Shopped at ANTHROPOLOGIE in the past 3 months mUSA
-~
Value of Owned Home: Women 25 - 64 \w g Home Loans:Women 25 - 64
Aves Value of Owned Home:
who Shopped st ANTHROROLOGE i the st 3mortte N
o S513276 |
18.9%
16.2%
=718 5.604.425) 0 3 4,937,487 Py SN 5916289 35,376 P XEYATY X1 b 210,564,.56. 584,764 163
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Mortgage Home Loan/Home Home/Property
= who Shopped at ANTHROPOLOGIE in the past 3 months mUSA Mortgage Improvement Outright (NO
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AL 7.1% or 179,635 of CHI DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 10.3% more likely to own

ANTHROPOI (Jlllm
rg-— m' JE— their home, 36.% more likely to own a higher valued home, .8% more likely to have a single-family home,
, } 18.3% more likely to have a dog.

m Own/Rent/Other:Women 25 - 64 m%m Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64

66.1%
Single Family House (unattached) 46.3%
Own aDog
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224,963 JETY M 126,570 e 14.3%
o W"iiﬁ?’éﬂ.;m Mobile Home or Manufactured ~ 0.2% Own other type of Pet '
or e .19
Property Home I 2.2%
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-~
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13.5%

9.0%
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- /" -~ e 7.5% or 147,304 of WDC DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
- Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 18.9% more likely to own
L — wn c their home, 38.7% more likely to own a higher valued home, 2.7% more likely to have a single-family
home, 1.1% less likely to have a dog.

ol T

m Own/Rent/Other:Women 25 - 64 m%& Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64

71.6% 50.3%
49.0%
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o
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wn a Ca
267% 18.1% | R _
7.0% 22.2%
e e TRy
105,423 ECETTl 687,497 2,515, 26,705 [EECRIL) L 1.9%
Own Rent Other OwnSecondHome | Mobile Home or Manufactured | 0.9% Own other type of Pet
or Real Estate 4
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-~
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ENEN  0.0% 0.5% ’ 1.1%
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| 7.8% or 117,252 of SEA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 22.8% more likely to own
their home, 24.9% more likely to own a higher valued home, 3.2% more likely to have a single-family

K lwlﬁ.f home, 7.3% less likely to have a dog.

EEN

m Own/Rent/Other:Women 25 - 64 m%m Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64
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4.6% or 69,771 of PHX DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
5 l‘,“ ROPOLOGTE Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 14.3% more likely to own
their home, 19.5% more likely to own a higher valued home, 9.5% less likely to have a single-family home,
17.9% more likely to have a dog.

m Own/Rent/Other:Women 25 - 64 m%& Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64

73.2%

Single Family House (unattached) 59.7%
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Home
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s 6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
viriioretocic R “ sn Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 11.% more likely to look up D-
R TEL ra: I-Y advice online, 13.2% more likely to always vote in local elections, 120.3% more likely to belong to a
Sy T gym, 48.3% more likely to fly domestic past yr.

: Women 25 - 64

Registered to Vote Democrat/Lean  Republican / Lean iIndependent / None

.Top-20 past 30-days Online Lifestyle Activites: Women 25 - 64
(In District of Residence) Democrat Republican of These
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el e =
“ ide Elections: i m
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ni;ﬂ;l:::g Information "l"s:::,m lrf:':"u!:l:nl advice '::':::ﬂ Beauty ideas Information Garden idess Past resume (:::::n spiituality Development Classes p:::;;m ::::r:: Family Advice Local Elections: Always
il pdyst e Local Elections: Sometimes e
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(s
WﬁTopGO past 12-months Active Lifestyle Activites: Women 25 - 64 ‘M Past 12-months Domestic Airline Trips: Women 25 - 64
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e 7.1% or 179,635 of CHI DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

R R OO T B AT c H I Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 23.9% more likely to look up
P | ) v s D-I-Y advice online, 1.8% less likely to always vote in local elections, 138.2% more likely to belong to a gym,

Sl a1 - 51.5% more likely to fly domestic past yr.

al Activity: Women 25 - 64

48.7% 21 22.5% L1 28.7%

.Top-20 past 30-days Online Lifestyle Activites: Women 25 - 64
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 who Shopped at ANTHROPOLOGIE in the past 3 months ECHI # who Shopped at ANTHROPOLOGIE in the past 3 months wCHI
(s
@ﬂﬁm-&'a past 12-months Active Lifestyle Activites: Women 25 - 64 % Past 12-months Domestic Airline Trips: Women 25 - 64
Z 23.4%
e 73 020 18.7%

) 12.1%
EL o350 724 15.4%
4trips BT
; 24.0%
5.0 trips W
9 62.8%

10+ trips b 4.6% Avg. # Domestic Flig

I

khliiuk

5.2%
2.7%
Griing-  Gandening lawnCare  Bicyding  Swimming Yoga-Piates Bowling  Volnteer  Belongto  Sewing- jogging-  GroupFimess  Hiking - Follow a Aduk Camping  Basketbal Caregiver of Golt Organired  Softball - Football Tennis  Snowskiing- Competitive  Munting
Outdoor  ([Flowersor work  HealthClbor  Crafts Running Class  Badkpacking Weight Loss  Confinuing Aaging Parent RoadRace  Baseball Snowboarding Video Gaming
Cooking  Vegetbles) cym Progmm  Education or Relative isx,
‘Marathon,
m who Shopped at ANTHROPOLOGIE in the past 3 months mCHI b

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 217
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie



—-“ﬁ

ANTHROPOLOGII

o =WDC

Eeigh - gym, 58.9% more likely to fly domestic past yr.

7.5% or 147,304 of WDC DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 30.9% more likely to look up
D-I-Y advice online, 45.4% more likely to always vote in local elections, 139.8% more likely to belong to a

Women 25 - 64

42.3%|

.Top-20 past 30-days Online Lifestyle Activites:
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e Financing)
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ANTHROPOLOGII

-

22.7% more likely to fly domestic past yr.

7.8% or 117,252 of SEA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 26.3% less likely to look up D-
I-Y advice online, 14.1% less likely to always vote in local elections, 108.1% more likely to belong to a gym,

_Top-ZO past 30-days Online Lifestyle Activites: Women 25 - 64
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4.6% or 69,771 of PHX DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

i 1‘ srororociz Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 10.4% less likely to look up D-

I-Y advice online, 25.7% less likely to always vote in local elections, 66.3% more likely to belong to a gym,
20.5% more likely to fly domestic past yr.
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ANTHROPOLOGIE

6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 4.% more likely to use QSRs
past mo., 21.% more likely to use Sit-Down Restaurants past mo., 4.1% less likely to use Casinos past yr.,
63.5% less likely to smoke cigarettes.

Past 30-days QSR Users: Women 25 - 64

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

=k 1 time L] 1time : 18.4%
% 2 times 2 times 16.6%
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= who Shopped at ANTHROPOLOGIE in the past 3 months

mUSA

hly Sit-Down R

Total Monthly QSR Users:
88.2% 84.8%

e AR -

Users: A &
70.1%
62,091,95

wn Restaurant Meals:

84.9%

Drank Past 30-days: Women 25 - 64

Liquor

(Sit-Down Restaurants Used Past 30-days)

Mexicin Pz Chinese  Coffer
House /

Coffee Bar

Doaut.

= who shopped at ANTHROPOLOGIE in the past 3 months

who Shopped at ANTHROPOLOGIE in the past 3 months

W 20,813,362

Tillbhes

magan  sagel/ Steakhouse wings/
7] Burgers /
sports Bar

Top-10 Cuisines: Women 25 - 64

-

Upmale  Seafood

musa

23.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

40.6%

-' Past 12 months Casino Activities: Women 25 - 64

: 30.7%

Any Type of Beer
Wine

Domestic Light Beer

28,378,384 32.1%

36,206,366 40.9% Slot Machines

SR

Table Games (Craps, Poker, etc.)

9.3%

27,680,909 31.3%

Imported Beer

Upscale Restaurant g

Stage Show / Concert

Spa
Sports Betting

Other Gambling

7,061,690

- T 3.3% ’

9.0%
7.5%
7%
6.3%

12.

96

096

Damestic Reglar Boer A
) 1 17.2% i
Microbrew / Craft Beer g™ 5o K
# who Shopped at ANTHROPOLOGIE in the past 3 months sy
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= who Shopped at ANTHROPOLOGIE in the past 3 months

B 2o

Casinos visited past 12

m USA

Clothing stores shopped past 3 months: Anthropologie

i / Cannabis

Cigarettes

= who Shopped st ANTHROPOLOGIE in the past 3 months

Used Past 30-days: Women 25 - 64




-~y

ANTHROPOLOG

t-j :_!JEL"-

Past 30-days QSR Users: Women 25 - 64

1 time
’

2 times

3 times

4 times

5 times

6-9times

10times or more

®who Shopped at ANTHROPOLOGIE in the past 3 months

Total Monthly QSR Users: Avg. Monthly QSR Meals:
96.1% 83.9%
e mmrve-=m
.

12.4%
13.3%

83%

ECHI

7.1% or 179,635 of CHI DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 14.6% more likely to use QSRs
past mo., 25.% more likely to use Sit-Down Restaurants past mo., 3.5% less likely to use Casinos past yr.,

21.5% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 64
€

1 ime e —

e —

e P

some
5 times m

6 -9 times r

10times or more E"

= who Shopped at ANTHROPOLOGIE in the past 3 months = CHI
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
83.4% 66.7%

Drank Past 30-days. Women 25 - 64

Liquor

o
Any Type of Beer
Imported Beer
Domestic Light Beer
Domestic Regular Beer
Microbrew / Craft Beer 2% 24.0% i

wwho Shopped at ANTHROPOLOGIE in the past 3 months.

DMA

Scarborough R1 2026: Feb25-Feb26

B CHI

- ¥

Qual Intab

Tabl

217

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

it

Mexicin  Chinese  Piza

Coffen
House /
Coffee Bar

il T s o

spars n.
= who shopped at ANTHROPOLOGIE in the past 3 months mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shapped at ANTHROPOLOGIE in the past 3 months 54.1%

an 25.3%

Past 12 months Casmo Activities: Women 25 64

Slot Machines

720,665

164 322

28.5%
Bar / Nightclub

e Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert 5.1%

r
-a';%_
.

Sports Betting

Spa
855033

Other Gambling hs: Yes

Casinos visited past 12

Used Past 30-days: Women 25 - 64

11.8%

Cigarettes

= who Shopped at ANTHROPOLOGIE in the past 3 months mCHI

CHI
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie

i / Cannabis Vape

= who Shopped at ANTHROPOLOGIE in the past 3 months =CHI



Past 30-days QSR Users: Women 25 - 64

e Bl

—

mwho Shopped at ANTHROPOLOGIE in the past 3 months

5 times

6-9times

10 times or more

EWDC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.1%

82.1%

86.2% less likely to smoke cigarettes.

7.5% or 147,304 of WDC DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 9.7% more likely to use QSRs
past mo., 19.4% more likely to use Sit-Down Restaurants past mo., 4.7% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Women 25 - 64
€

1time

2 times

16.3%

3 times

4 times

5 times

6 -9 times

10 times or more

EH%%!I!

= who Shopped at ANTHROPOLOGIE in the past 3 months

Total Monthly Sit-Down R
87.2%

= WDC

Users:
73.0%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Women 25 - 64

Liquor
Wine

Any Type of Beer

imported Seer
Damestc Rogula Beer
18.6%

Domestic Light Beer - v
Microbrew / Craft Beer w i
# who Shopped at ANTHROPOLOGIE in the past 3 months mWDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Chinese Wafan  Bagel/ Steskhouse Upscale Wings/ Seafeod

Donut/ Burgers /
Bakery sports 8ar

i

= who Shopped at ANTHROPOLOGIE in the past 3 months. mwDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wiho Shopped at ANTHROPOLOGIE in the past 3manths  [T2,6I0NII  49.3%

woc 30.9%

Activities: Women 25 - 64

~23.5%

Casino

: Past 12 months

Slot Machines

463426

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Spa

Sports Betting

Other Gambling

0.3%
1.6% hs: Yes

Casinos visited past 12

Used Past 30-days: Women 25 - 64

“t/

i / Cannabis

u who Shopped at ANTHROPOLOGIE in the past 3 months

mWDC

293

wDc
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Clothing stores shopped past 3 months: Anthropologie

Cigarettes Vape

= who Shopped at ANTHROPOLOGIE in the past 3 months BWDC



Past 30-days QSR Users. Women 25 - 64

Hime
%
2 times 12.0%
4 times
5 times
6-9times
10times or more

® who Shopped at ANTHROPOLOGIE in the past 3 months

Total Monthly QSR Users:
67.2% 78.6%

HSEA

Avg. Monthly QSR Meals:

68.% less likely to smoke cigarettes.

‘ 7.8% or 117,252 of SEA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 14.5% less likely to use QSRs
past mo., 17.5% more likely to use Sit-Down Restaurants past mo., 33.2% less likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Women 25-64

. 1time

18 1%

2 times 15.4%

3 times

4 times 8.9%

5 times 5.8%

6 -9 times

4.4%

10times or more

= who Shopped at ANTHROPOLOGIE in the past 3 months u SEA
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:

e - - ﬂ

_ pae oo

Drank Past 30-days. Women 25 - 64

Liquor

Wine

Any Type of Beer
Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
Microbrew / Craft Beer 11. 7192 :5% i
# who Shopped at ANTHROPOLOGIE in the past 3 months WSEA

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

iiﬁikkuuhn

Coffee  Pizza
House
coffee Bar

mexican  chinese M upscale mnpt Steskhouse seafood

nal!ry 1|nru i

= who Shopped at ANTHROPOLOGIE in the past 3 months mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shapped at ANTHROPOLOGIE in the past 3 months 17.3%

LZW 270,131 18.1%

Past 12 months Casino Activities: Women 25-64

Slot Machines
Upscale Restaurant

Table Games (Craps, Poker, etc.)

Used Past 30-days: Women 25 - 64

Cigarettes

Stage Show / Concert
o
Bar / Nightclub 8 42.1%
. . -
Spa
2 629,692
Other Gambling Casinos visited past 12 hs: Yes
= who Shopped at ANTHROPOLOGIE in the past 3 months mSEA

200

SEA
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Clothing stores shopped past 3 months: Anthropologie

i / Cannabis

= who Shopped at ANTHROPOLOGIE in the past 3 moriths



—

ANTHROPOLOGIE w P“x
L"o‘

Past 30-days QSR Users: Women 25 - 64

1time %

2 times
# times -zm
e
6-9times 20. 9%

® who Shopped at ANTHROPOLOGIE in the past 3 months
Total Monthly QSR Users: Avg. Monthly QSR Meals:

. -

‘ 4.6% or 69,771 of PHX DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 6.9% less likely to use QSRs past
mo., 29.5% more likely to use Sit-Down Restaurants past mo., 15.5% more likely to use Casinos past yr.,

99.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

[} 1time

2 times

3 times

4 times

5 times
6 -9 times

10times or more

= who Shopped at ANTHROPOLOGIE in the past 3 months

HPHX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

93.5% 72.2%

Drank Past 30 days. Women 25-64

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Imported Beer

Domestic Regular Beer - v
Microbrew / Craft Beer ﬂ 55%3% i
# who Shopped at ANTHROPOLOGIE in the past 3 months PHX

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Women 25 - 64

(Sit- n Restaurants Used Past 30-days)

iiﬂihhaa

mexian  Coffes e gl Wil Sombhome Sogdl, W Umnde ctesbend
House / Donut/  purgers /
caffee sar Bakery sports Bar

= who Shopped at ANTHROPOLOGEE in the past 3 months mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at ANTHROPOLOGIE in the past 3 months ARSI 59.5%

oo EEEE, 21.0%

Past 12 months Casmo Activities: Women 25 64

Slot Machines

45.0%
Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar/ Nightclub  gaig

Stage Show / Concert §

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

u who Shopped at ANTHROPOLOGIE in the past 3 months = PHX

93

PHX
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie

Used Past 30-days: Women 25 - 64

0.0%
12 09

Cigarettes

Marijuana / Cannabis

= who Shopped at ANTHROPOLOGIE in the past 3 months



6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

e 1‘ S : Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 41.6% more likely to have a 401K,
— 15.4% more likely to have an Auto Loan, 127.1% more likely to Invest/Trade Stocks Online, 30.1% less likely to

pay with their Debit Card.

ﬁ‘mvestments Owned: Women 25 - 64 Financial Services Has and/or Uses: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)

26,392,889 29.8°
Stocks or Stock Options
1,493,6 26.2%
Mutual Funds 10,000,5 1%

Money Market Funds T 27X

529 Plan / College Savings Plan m 17.2%

Other (Crypto / NFTs / Metals, etc.) E% B.7%

11.9%| 11.5%

13.6% o wom ’ "
Bonds m Checking Debitor ATM  Savings  CreditCard  Online Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Paying Mortgage Market Deposit (CDs) Home Improvement
15.3% Account Mortgage Loan or Home
Second Home or Real Estate Property m Equity Loan

= who Shopped at ANTHROPOLOGIE in the past 3 months mUSA # who Shopped at ANTHROPOLOGIE in the past 3 months HUSA

Professional Services Used *: Women 25 - 64 'm'Past 3-Months Payment Methods Used: Women 25 - 64

Tax Preparation Service
2 16, 366 002 18.5%

Financial Planner

12 219 155

Online Investing / Stock Tradil F
e/ % 9,356,370 10.6%

Accountant
R

Insurance Agent at a Local Office (not online)

; 2.7% i
Estate Planning 23% - " ) ; . . b pessr s R
2 1.4% {*Past 12 Months) visa PayPal Zelle Venmo Debit Card  MasterCard Apple Pay CashApp GooglePay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attormey !. 13% Card Express Messenger
# who Shopped at ANTHROPOLOGIE in the past 3 months W USA #who Shopped at ANTHROPOLOGIE in the past 3 months W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,086
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Clothing stores shopped past 3 months: Anthropologie



7.1% or 179,635 of CHI DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

£ 1‘. NGO Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 61.1% more likely to have a 401K,
- m 36.7% more likely to have an Auto Loan, 175.8% more likely to Invest/Trade Stocks Online, 41.9% less likely to

’F{: "}JF = pay with their Debit Card.

Investments Owned: Women 25 - 64 Financial Services Has and/or Uses: Women 25 - 64

i

IRA (Iindividual Retirement Account)  pey 15,5' 27.4% |

Stocks or Stock Options
569 24.8%
Mutual Funds

31.0%
Money Market Funds 9.1%

529 Plan / College Savings Plan M 16.7%
Bonds W 0T

14.3%

47% S5.2% 44% 53y 3.0%

ik e 270 420 2 mmﬁ B, e
Other (Crypto / NFTs / Metals, etc.) r’d* : Checking Debitor ATM  Savings  CreditCard  Online jle  Online Bill Certificates of Personal Loan Refinanced  Home
Account card Account Banking it Paying Deposit (CDs) Home Improvement
21.7% Mortgage Loan or Home
Second Home or Real Estate Property W Eqity Loan
® who Shopped at ANTHROPOLOGIE in the past 3 months mCHI

# who Shopped at ANTHROPOLOGIE in the past 3 months ECHI
Professional Services Used*: Women 25 - 64 'm'Past 3-Months Payment Methods Used: Women 25 - 64

Tax Preparation Service g -
" 433,579 17.1%
324,838 12.8%

Financial Planner

Online Investing / Stock Tradil
e/ % 228,073 9.0%

Accountant

Insurance Agent at a Local Office (not online) m% 9.0%
N 2.0%
Estate Planning &6 2.4%

2.6%
Real Estate Agent E 2.1%

! 11 ous TP
*Past 12 Months] Venmo Debit Card  MasterCard le Pa
Divorce / Family Attormey EU'?:% f d Apple Pay

® who Shopped at ANTHROPOLOGIE in the past 3 months N CHI

9.
6.4% 6% 8.0% 9.0%

] [l
P s |

Square Cash  Facebook Samsung Pay
Messenger

1067410 rao.021

App  Store Credit
Card

Google Pay  Cash

® who Shopped at ANTHROPOLOGIE in the past 3 months

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 217
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S s S 7.5% or 147,304 of WDC DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 28.% more likely to have a 401K,

ANTHROPOLOGIE S

56.4% more likely to have an Auto Loan, 99.7% more likely to Invest/Trade Stocks Online, 16.4% less likely to
pay with their Debit Card.

Investments Owned: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

691,636 35.1%
274,635 24.1%
m 12.7%
3,104 225%
238,082 12.1%
16.2%
10.7%
15.3%
; 8.2%
18.1%
. 7.0%

51.8%
29.3%

Financial Services Has and/or Uses: Women 25 - 64

10.5% 10.0% nre

63% 6.1% 7%
« |

14.3%)

L) 11.8%|
, ET

scoxse

Online

1 857

Online Bill

Jwsr

Mobile Auto Loan

Savings

Checking  Debit or ATM Credit Card Home Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement

Bonds 9% Account Mortgage Loan or Home

L5% Equity Loan

u who Shopped at ANTHROPOLOGIE in the past 3 months mWDC # who Shopped at ANTHROPOLOGIE in the past 3 months = WDC
Professional Services Used*: Women 25 - 64 |m'P.':lsi.‘ 3-Months Payment Methods Used: Women 25 - 64
Online investing / Stock Trading
Financial Planner 123 703 _11.4%
24.9%
act m
& 9 6.8%
S——
Real Estate Agent ] Z‘B:.m ? 11,
B % ‘ 7.6% 7.3% 8.0% _—
. o51.1% 9% 1.6%
3.4% (*Past 12 Months) PayPal ApplePay  CashApp  DebitCard MasterCard American  GooglePay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney Hﬂﬁ z Express Can Messenger
# who Shopped at ANTHROPOLOGIE in the past 3 months HWDC ¥ who Shopped at ANTHROPOLOGIE in the past 3 months HWDC
wocC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 293
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Clothing stores shopped past 3 months: Anthropologie




7.8% or 117,252 of SEA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 22.8% more likely to have a 401K,
25.8% more likely to have an Auto Loan, 131.3% more likely to Invest/Trade Stocks Online, 29.3% less likely to
pay with their Debit Card.

Investments Owned Women 25 - 64

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds w
Money Market Funds 18 3%
Bonds W 26.2%

Other (Crypto / NFTs / Metals, etc.) Emum

Financial Services Has and/or Uses: Women 25 - 64

4% ag% 9.9% 79’6 i
1_996

ke Lacs oo e s o o E
Second Home or Real Estate Property m Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Pemnd Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
i 17.3% Account Mortgage Loan or Home
529 Plan / College Savings Plan w Equity toan
= who Shopped at ANTHROPOLOGIE in the past 3 months mSEA # who Shopped at ANTHROPOLOGIE in the past 3 months W SEA

Professional Serwces Used* ; Women 25-64 T\ Past 3-Months Payment Methods Used: Women 25 - 64

Online Investing / Stock Tradi F
e/ ™ 250,324

Financial Planner

Accountant M

Insurance Agent at a Local Office (not online) E

Real Estat nt
eal e Agel ?_ 3.7%
—

00.0% (*Past 12 Months) visa Venmo PayPal Debit Card Zelle ApplePay MasterCard  Cash App Gmgle Pay American Store Credit SquareCash  Discover Facebook  Samsung Pay

Divorce / Family Attorney B 1s% Express Card Messenger
= who Shopped at ANTHROPOLOGIE in the past 3 months uSEA ¥ who Shopped at ANTHROPOLOGIE in the past 3 months WSEA
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ANTHROPOLOGIEF

[ AL

4.6% or 69,771 of PHX DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 42.3% more likely to have a 401K,
18.5% less likely to have an Auto Loan, 11.2% less likely to Invest/Trade Stocks Online, 14.5% less likely to pay

o L'/'.' with their Debit Card.

mﬁ‘lnvestments Owned: Women 25 - 64

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Second Home or Real Estate Property &'7:‘3%

10.4%
Money Market Funds E”%

Mutual Funds

21.9%

7.3%

9.6%
Bonds M‘%

529 Plan / College Savings Plan Et‘;"

Other (Crypto / NFTs / Metals, etc.) m ALE%
w who Shopped at ANTHROPOLOGIE in the past 3 months m PHX

Financial Services Has and/or Uses: Women 25 - 64

. 6.2% 58% 4.7% 45%
e 9.7% > 1.7% 2.1%

22300

Checking  Debit or ATM

Credit Card Online

Home Online Bill

Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Banking Banking Mortgage Paying Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who Shopped at ANTHROPOLOGIE in the past 3 months m PHX

Professional Services Used*: Women 25 - 64

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading

Accountant 2.5%

Insurance Agent at a Local Office (not online) % 6.2% ' .
11.2%
Real Estate Agent h 22%

Divorce / Family Attorney E'”"

s 1.6%
. 52 0.6% (*Past 12 Months)
Estate Planning h 1.5%
m who Shopped at ANTHROPOLOGIE in the past 3 months m PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 93

"E'Past 3-Months Payment Methods Used: Women 25 - 64

& 4.6% 2
@ ‘ sl °
0 s

Venmo ApplePay MasterCard CashApp  GooglePay Store Credit  American  Square Cash  Discover Facehook  Samsung Pay
Card Express Messenger

# who Shopped at ANTHROPOLOGIE in the past 3 months = PHX
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Clothing stores shopped past 3 months: Anthropologie
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o e “s n "HH Net Worth/Other Stores Shopped"
MmN

W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

HH Net Worth: $250K+

HH Net Worth: $500K+
NORDSTROM  nordstrom
Nordstrom Rack

HH Net Worth: $1Million+

. 1,725,82(
Macy's pEpTEe

TJ Maxx

16,385,913

HH Net Worth: $2Million+ 13.9%
H&M
Gap/Gap Kids

Marshalls

Victoria's Secret

B W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 USAS(BH ousehold Net Worth/Other Stores Shopped past 3 months)

USA DMA Scarborough R12026:Jan25-Mar26  Qual Intab: 6 f' ®* Share of Everything
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Clothing stores shopped past 3 months: Anthropologie



\.\'[ arororoc:: NN GHI HH Net Worth/Other Stores Shopped

il TH W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

!

N O R DST RO M Nordstrom
HH Net Worth: $250K+

Nordstrom Rack

HH Net Worth: $500K+
Macy's

HH Net Worth: $1Million+

H&M

ANTHROPOLOGIE

HH Net Worth: $2Million+

a
BT e
TJ Maxx 15
Marshalls CHICAGO

19.5%

Victoria's Secret

11.4%

= W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 CHICAGO gl-!ousehold Net Worth/Other Stores Shopped past 3 months)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab: * Share of Everything
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Clothing stores shopped past 3 months: Anthropologie



"" 1 —— wn c "HH Net Worth/Other Stores Shopped"

F’ _!EL raz

W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

HH Net Worth: $250K+
HH Net Worth: $500K+
HH Net Worth: $1Million+
HH Net Worth: $2Million+

NORDST ROM Nordstrom

Nordstrom Rack

TJ Maxx

ANTHROPOLOGIE

B ol 1.
il Al 1S

WASHINGTON, DC

M W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)
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Clothing stores shopped past 3 months: Anthropologie
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REOMS W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

HH Net Worth: $250K+

HH Net Worth: $500K+

HH Net Worth: $1Million+
NORDSTROM  nordstrom
Nordstrom Rack

HH Net Worth: $2Million+

Macy's

H&M

ANTHROPOLOGIE

Gap/Gap Kids RSy J ' i 4] ——ii
1 - 15.7% T i - = b ‘

T) Maxx

Marshalls paos08 13.4% SEATTLE-TACOMA

Victoria's Secret

B 'W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 SEATTLE-TACOMA (Household Net Worth/Other Stores Shopped past 3 months)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 104 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything =

Clothing stores shopped past 3 months: Anthropologie



\—\ -* = "HH Net Worth/Other Stores Shopped"
*» PHK
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 1 hours, 25
O POTOGTE minutes and 14 seconds each week with All Forms of Media.

] o 79.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 7 hours and 5 minutes each week
\ _,-' listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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e
[ e
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 4 hours, 33
minutes and 3 seconds each week with All Forms of Media.

85.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 8 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

97.2%

Avg. H:M:S/week with All Forms of Media:
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Reach %:

Adults 18 or older
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AT i . Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 21 hours, 33

ee—— minutes and 11 seconds each week with All Forms of Media.
. —

80.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 5 hours and 28 minutes each week
listening to All Local AM/FM Radio, representing 6.4% of total time spent with all forms of Media.

57
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Adults 18 or older
63:36:09
Concurrent
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 16 hours, 17
minutes and 3 seconds each week with All Forms of Media.

63.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 8 hours and 9 minutes each week
‘ listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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minutes and 28 seconds each week with All Forms of Media.
75.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 6 hours and 2 minutes each week
listening to All Local AM/FM Radio, representing 5.5% of total time spent with all forms of Media.
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- . Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 11 hours, 2
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® who Shopped at ANTHROPOLOGIE in the past 3 months H PHX
PHX  DMA  Scarborough R12026: Feb25-Feb26  QualIntab 93 PHOENIX ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 2,406 Ub ar Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. oot s for Anything _

Clothing stores shopped past 3 months: Anthropologie




Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 4 hours, 38
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 5 hours and 56 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 6 hours, 22
minutes and 21 seconds each week with All Forms of Ad-Supported Media.

82.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 7 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

97.2%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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s e " [ Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 4 hours, 32

T —— minutes and 37 seconds each week with All Forms of Ad-Supported Media.
T e 76.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 4 hours and 36 minutes each week
._L_‘ ,.'- listening to Local Ad-Supported AM/FM Radio, representing 6.7% of total time spent with all forms of Ad-Supported Media.
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b s R | Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 1 days, 18 hours, 59
32/ minutes and 50 seconds each week with All Forms of Ad-Supported Media.
= 58.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 6 hours and 46 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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b s, P Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 10 hours, 27
minutes and 55 seconds each week with All Forms of Ad-Supported Media.

73.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 5 hours and 5 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 6.4% of total time spent with all forms of Ad-Supported Media.
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for an avg. of 51. minutes/day.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 7 hours
and 31 minutes each day with All Forms of Ad-Supported Media. 76.1% listen to Local AM/FM Radio
(Local Radio delivers 8.6% of Time with Ad-Supported Media.)
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e | Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 7 hours
and 46 minutes each day with All Forms of Ad-Supported Media. 82.7% listen to Local AM/FM Radio
for an avg. of 65. minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64
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' Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 7 hours

and 30 minutes each day with All Forms of Ad-Supported Media. 76.2% listen to Local AM/FM Radio
for an avg. of 39.5 minutes/day. (Local Radio delivers 6.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

(average week)

Grocery Stores.

Search {Google, Bing, etc)

Total Persons:

% Time spent:
1.4%

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 6 hours
and 8 minutes each day with All Forms of Ad-Supported Media. 58.9% listen to Local AM/FM Radio
for an avg. of 58.1 minutes/day.

(Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64

(average week)

Grocery Stores.
Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Email/Text/IM/Zoom,etc. (Personal & Work)

Facebook

Local AM/FM Radio
Games/Fantasy/Betting Sites
Instagram
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Netflix

Amazon Prime /IMDb/FireTv

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 8 hours
and 21 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local AM/FM Radio
for an avg. of 43.6 minutes/day. (Local Radio delivers 6.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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- 4,337,489 or 76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 51. minutes every day representing 37.1% of
all time spent daily with Ad-Supported Audio.
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Avg. Week All Aud:o {Persans & % Reach): Women 25 - 64
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- 148,528 or 82.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day representing 39.1% of
all time spent daily with Ad-Supported Audio.
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- 112,311 or 76.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 39.5 minutes every day representing 43.7%
of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio
Podcasts

Spotify

YouTube Music

TV Music Channels
Owned Music

Amazon Music

-nrr-
25225 | 14.% g
P rm el rym

69,084 or 58.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 58.1 minutes every day representing 33.8% of
all time spent daily with Ad-Supported Audio.
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- 51,464 or 73.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 43.6 minutes every day representing 29.% of all
time spent daily with Ad-Supported Audio.
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to Ad-Supported Local AM/FM Radio for an average of 51. minutes every day representing 37.1% of

— “ sn . 4,337,489 or 76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
all time spent daily with Ad-Supported Audio.
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148,528 or 82.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 65. minutes every day representing 39.1% of
all time spent daily with Ad-Supported Audio.
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112,311 or 76.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
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1 sl _
PR 33 of all time spent daily with Ad-Supported Audio.

}¥

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %
76.2%

Audio: Women 25 - 64
73.4%

"Share of Ad-Supported Audio" e IEER

who Shopped at WDC
ANTHROPOLOGIE in the
% of Wesl past 3 months
Time Spen
Ad-Suppo
Audlo 39.5%
15.0% 15.0%
11.7% —
—
6.6% o
Weekly 3.7% & 4.9% 10.1% 5.5% 3.6%
ol . 3. 3%: 2.4% 1 7|y o, * 7.5%
Reached: 112,311 1,446,092 58,212 592,555 5 856 130,246 5,515 64 185 3,482 96 752 34 421 2,264 230,783 2,561 295,272 1,455 109,223 5,370 295,582
E B , ) ) , ) 2 A
Local AM/FM Podcasts Spotlfy iHeartRadio Amazon Music SlrlusXM Pandora YouTube Music All Others TV Music
““"”“ Radio Channels
Daily M
opped at in the past 3 months
wbc DMA Scarborough R1 2026: Mar25-Moar26 Qual Intab 293 WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 5703 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ- for Anything _ =

Clothing stores shopped past 3 months: Anthropologie



All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

T "

69,084 or 58.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
a3 Ad-Supported Local AM/FM Radio for an average of 58.1 minutes every day representing 33.8% of
HE«S) E:~ all time spent daily with Ad-Supported Audio.
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51,464 or 73.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 43.6 minutes every day representing 29.% of all
F—]JFE"‘- time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

(Average Week)

Adult Contemporary
Pop Contemporary Hit Radio
Classic Hits

Country

Hot AC

Classic Rock
News/Talk/Information
Alternative

Adult Hits
Contemporary Christian
Urban AC

Urban Contemporary

All Sports

rotal Persons:

4,337,489 or 76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, Hot AC, and Classic Rock.
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ANTHROPOLOG
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

148,528 or 82.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Hot AC, Album Adult Alternative, and Urban Contemporary.
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112,311 or 76.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, All News, Classic

Rock, and Country.
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TAE o 69,084 or 58.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
ANTHROPOLOGIE Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, Country, and Classic Rock.

Local AM/FM Radio Farmats (Persons & % Reach): Women 25 - 64 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Total Persons

51,464 or 73.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Hits, Active Rock, Hot AC, and
Adult Contemporary.
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- ‘ = 2,665,933 or 46.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months
ANTHROPOLOGIE & watch Ad-Supported Local TV Stations for an average of 67.3 minutes every day representing 28.2%
= F!—ITFE: of all time spent daily with Ad-Supported Video.
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92,791 or 51.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations for an average of 52.4 minutes every day representing 26.3% of all
time spent daily with Ad-Supported Video.
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51,526 or 35.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch Ad-
Supported Local TV Stations for an average of 66.2 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Video.
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Avg Day All Video (% Time Spent & Avg Mmutes/day Spent): Women 25 - 64

46,795 or 39.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations for an average of 34.9 minutes every day representing 23.6% of all
time spent daily with Ad-Supported Video.
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40,732 or 58.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations for an average of 104. minutes every day representing 39.7% of all
time spent daily with Ad-Supported Video.
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2,665,933 or 46.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months

ANTHROPOLOGIE pot “ sn watch Ad-Supported Local TV Stations for an average of 67.3 minutes every day representing 28.2%
‘ F -EWL" of all time spent daily with Ad-Supported Video.
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92,791 or 51.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGIE [y c " I Ad-Supported Local TV Stations for an average of 52.4 minutes every day representing 26.3% of all
2 F -}ﬂ' 175 time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 60.8% n - n Video: Women 25 - 64
: _ Share of Ad-Supported Video
52.8%
50.4% A8.8% 50.5% -
’ who Shopped at CHI
ANTHROPOLOGIE in the
;:i':_’:: past 3 months
et i 33.0%

23.2%

16.3% 17 2% 17.7%

14 8% 14.9%

12 7%

11 7% 12.1%

87,674 999,655 90,675 1 121,597 52,459 836,411 29,191 321 899 35,168 587 312 26,537 3?7 255 30,825 449 226 21,042 305 391

Weekly
Total
Persons
Reached:

792,791 1,539,603 94,839 1,277,303

Local TV Cable TV Amazon TikTok YouTube Netflix Hulu AppIeTV+ Peacock Paramount+
Average
Daily Mi
® who Shopped at ANTHROPOLOGIE in the past 3 months m CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 217 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ- for Anything _ o

Clothing stores shopped past 3 months: Anthropologie



=~ T =

51,526 or 35.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch Ad-
ANTHROPOLOGIF wn c Supported Local TV Stations for an average of 66.2 minutes every day representing 25.3% of all time
S spent daily with Ad-Supported Video.
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ANTHROPOLOGIF ”%} SEn Ad-Supported Local TV Stations for an average of 34.9 minutes every day representing 23.6% of all
- F‘ —!WE: time spent daily with Ad-Supported Video.
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40,732 or 58.4% of Women 25 - 64 who Shopped at ANTHROPOLQOGIE in the past 3 months watch
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| 2,665,933 or 46.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Dramas, Local News - Morning, and Game Shows.
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92,791 or 51.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGTF Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Dramas, Local News -
Morning, Local News - Evening, and Movies.
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| 51,526 or 35.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Food/Cooking
Shows, Comedies, National/Network News, and Dramas.
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' 46,795 or 39.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Reality - Adventure, Comedies,
Food/Cooking Shows, Court Shows, and Local News - Evening.
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_ [ 4,969,566 or 87.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use
ANTHROPOLOGIE Lo Ad-Supported Social Media for an average of 161. minutes every day representing 28.3% of all time
al 4l ’.];IEE*“: spent daily with Ad-Supported Digital Media.
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161,511 or 89.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 173. minutes every day representing 31.% of all time
spent daily with Ad-Supported Digital Media.
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S ' 128,533 or 87.3% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
ANTHROPOLOGI} Supported Social Media for an average of 156.7 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Digital Media.
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95,069 or 81.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 122.4 minutes every day representing 23.8% of all time
spent daily with Ad-Supported Digital Media.
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61,536 or 88.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 210.5 minutes every day representing 36.7% of all time
spent daily with Ad-Supported Digital Media.
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4,705,767 or 82.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use
Ad-Supported Facebook for an average of 56.1 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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160,844 or 89.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 57.6 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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128,533 or 87.3% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 60. minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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78,497 or 66.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 40.2 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.
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42,558 or 61.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 71. minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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~ ‘ e 4,705,767 or 82.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use
ANTHROPOLOGI! Ad-Supported Facebook for an average of 56.1 minutes every day representing 35.% of all time
[ ] 1.2]?;:". spent daily with Ad-Supported Social Media.
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160,844 or 89.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
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| 128,533 or 87.3% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 60. minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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| 78,497 or 66.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 40.2 minutes every day representing 35.3% of all time spent
daily with Ad-Supported Social Media.
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- 42,558 or 61.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
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2 P’ '}%L‘ reaching Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.
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Clothing stores shopped past 3 months: Anthropologie




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 9,517; Social Media: 9,497; Non-Prem. Cable: 3,412; Local TV: 3,085 reaching
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,357; Local
Radio: 7,108; Social Media: 5,697; Non-Prem. Cable: 2,290; Local TV: 1,394 reaching
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.

70,000

20,000

10,000

¥

\?F\?“?.h"-?@*\

s Mon- Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the
past 3 months

P B .8

s?‘ﬁ"&nﬁ?%?vﬂ

oR
Q?q'bg’;\,\} A8 of W

P W @AY f-ﬁ’&,‘f'\‘?"éll

‘s \on-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

*‘50*;

e Mon-Fri Digital Media (Less Social) AQH

700,000

600,000

500,000

400,000

300,000

200,000

100,000

A AL A

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WDC Metro Area Women 25 - 64

N AP o ‘?%’ﬂ’ﬂ?%’ﬁ\?ﬁ?*ﬁﬂ?*ﬁ‘ﬂ@q‘iﬂ%‘? SRS
»? i ewq@'gﬁﬁ

e \on- Fri Local TV Station AQH
s Mon-Fri Social Media AQH

s Mon-Fri Local AM/FM Radio AQH
s M ont-Fri Non-Premium Cable TV AQH
@ M on-Fri Digital Media (Less Social) AQH

WwDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 293
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clathing stores sh

Share of Everything
for Anything

soefa.ai

opped past 3 months: Anthropologie




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,202; Local Radio: 4,370; Non-Prem. Cable: 1,549; Local TV: 1,483 reaching
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,538;
Social Media: 4,423; Local Radio: 3,221; Non-Prem. Cable: 2,415; Local TV: 1,915 reaching
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.
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past 3 months
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ANTHROPOLOGIE
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5,208,005 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months
spend an average of 42.4 minutes per day driving, seeing Billboards and Signs. 67.5% Listen to Local
Radio Stations Out-of-Home for an average of 38.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64
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168,103 or 93.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 33.8 minutes per day driving, seeing Billboards and Signs. 73.4% Listen to Local Radio
Stations Out-of-Home for an average of 48.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64
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115,923 or 78.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 41. minutes per day driving, seeing Billboards and Signs. 67.7% Listen to Local Radio
Stations Out-of-Home for an average of 29.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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ANTHROPOI
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110,424 or 94.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 20.9 minutes per day driving, seeing Billboards and Signs. 52.3% Listen to Local Radio
Stations Out-of-Home for an average of 43.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64
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R s S 68,915 or 98.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
THROPOLOGIE () P“x an average of 52.7 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to Local Radio
Stations Out-of-Home for an average of 32.7 minutes/day.
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Clothing stores shopped past 3 months: Anthropologie



5,208,005 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an

average of 42.4 minutes per day driving, seeing Billboards and Signs representing 29.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 64
Weekly
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Clothing stores shopped past 3 months: Anthropologie




168,103 or 93.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an

average of 33.8 minutes per day driving, seeing Billboards and Signs representing 23.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 64
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115,923 or 78.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
ANTHROPOLOGILE wn c average of 41. minutes per day driving, seeing Billboards and Signs representing 27.6% of all Time Spent
: }TEL = with Ad-Supported Out-of-Home Media.
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110,424 or 94.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an

average of 20.9 minutes per day driving, seeing Billboards and Signs representing 19.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

ANTHROPOLOGIF
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ANTHROPOLOGIE

68,915 or 98.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
@ PHH average of 52.7 minutes per day driving, seeing Billboards and Signs representing 32.4% of all Time Spent

ESls with Ad-Supported Out-of-Home Media.
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168,103 or 93.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 33.8 minutes per day driving an average of 19.6 miles each day and are 122.9% more
likely to use US 14 (Northwest Highway) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Employment Zip Codes: Women 25 - 64
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115,923 or 78.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 41. minutes per day driving an average of 23.8 miles each day and are 249.7% more
likely to use East-West Highway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Clothing stores shopped past 3 months: Anthropologie

Top-26 Employment Zip Codes: Women 25 - 64
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Clothing stores shopped past 3 months: Anthropologie

110,424 or 94.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 20.9 minutes per day driving an average of 12.2 miles each day and are 376.5% more
likely to use University Bridge than the Metro average.

Top-26 Employment Zip Codes: Women 25 - 64
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ANTHROPOLOGIE

68,915 or 98.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 52.7 minutes per day driving an average of 30.7 miles each day and are 138.5% more
likely to use Price Freeway (SE Loop 101) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Top-26 Employment Zip Codes: Women 25 - 64
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Top Residential Zip Codes: (Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months)
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ANTHROPOLOGIF

1,946,469 or 34.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 25.1%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Women 25 - 64

Total persons:

A

Direct Mail Advertising (excluding Catalogs)
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o
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= who Shopped at ANTHROPOLOGIE in the past 3 months mUSA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Wall Street Journal
(Daily)
124
New York Times
{Daily+Sunday}
2.0

Local Daily
Newspaper(s)
(Sunday)
87

New York Times
(Daity)
7.9

Local Daily
Newspaper(s) [Daily
7.3

Local Daily
Newspaper(s)
{Daily+Sunday)
8.0

Direct Mail
Advertising

(excluding
Catalogs)
6.8

Magazines
5.1

Catalogs
28

Local Daily
Newspaper(s) New York Times
(Sunday) (Daily+Sunday)
85 84

Local Daily
Wall § K 1 Newspaper(s)
all Street Journal . v

il Magazines (Daily+Sunday)
(Daily) USA Today (Daily) = o
201 82 : .

Direct Mail Catalog
Advertising
New York Times. (excluding
(Daily) Catalogs)
8.0 74 g

Local Daily
Newspaper(s)

= who Shopped at ANTHROPOLOGIE in

the past 3 months m USA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 64
Total Persans: % Time Spent:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) [ Daily+Sunday)

Local Daily Newspaperls) (Daily m 34
Local Daily Newspaper(s) (sunday) i
New York Times (Daily) mm Fais ]

New York Times (Dailyssunday)  [PIAERE RPWITm Lo
Héw york et {Simday] mm Avg. Hours+Minutes/day with Ad- m

USA Today (Daily) MF Supported Print Media: Women 25- 64 ity

Wall Street Journal (Daily)

Hv?

All Local Weekly Newspapers
wagaines  [ARTH R DN eorcmm &%
- 1;’;% e — w R
ANTHROPOLOGIE in the past 3 <
wooks i O it
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Avg. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Women 25 - 64

USA Today (Daily)
9.7

Wall Swreet Journal
(Daily)
124

Local Daily
Newspaper(s
) New York.

New York Times (Daily+Sund Times
(sunday) ay) {Daily)
10.1 8.0 19

New York Times
{Daily+Sunday)
2.0

Local Daily

Newspaper(s)

{Daily
73

Magazines
5.1

Newspaper(s)

87

Direct Mail

Advertising

(excluding

Catalogs)
6.8

Newspaper(s) New York Times
{Sunday] {Daily+Sunday) USA Today {Daily)
85 B4 8.2

Wali Street Journal (Daily)
201

New York Times (Daily)
8.0

Local Daily Local Daily
Newspaperls)  Newspaper(s)
(Daily+Sunday) (Daily

7.7 7.0

Direct Mail Advertising (excluding
Magazines Catalogs)

New York Times {Sunday)
8.8 7.8 65

= who Shopped at ANTHROPOLOGIE in the past 3 months

Clothing stores shopped past 3 months: Anthropologie

= USA
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)
Catalogs

USA Today (Daily)

MH’ 2%
m 11.1%

= who Shopped at ANTHROPOLOGIE in the past 3 months

. 67,512 or 37.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 22.6%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 64

who Shopped at

ANTHROPOLOGIE in the past 3

months

uCHI

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Wall Street Journal
(Daily)
134

New York Times
{sunday)
109

New York Times
(Daily+Sunday)
9.6

USA Today (Daily)
9.1

New York Times (Daily)
82

Magazines

Local Daily
Newspaper(s)
(Daily+Sunday)

Direct Mail

Advertising

(excluding

Catalogs)
57

‘Wall Street Journal
(Daily)
18.4

New York Times
(sunday)

USA Today {Daily}
9.9 7.9

New York Times
{Daily}
8.6

New York Times
(Daily+Sunday)
9.2

Direct Mail
Advertising
{excluding Catalogs)
6.6
Magazines

Local Daily
Newspaper(s) (Daily
. 6.4
Local Daily
Newspaper(s)
(Daily+Sunday)

Catalogs
72 31

= who Shopped at ANTHROPOLOGIE in

the past 3 months

m CHI

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Women 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Sunday)

Magazines

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHI DMA

persons:

I

m" E I Avg. Hours+Minutes/day with Ad-

MF

P T

ANTHROPOLOGIE in the past 3

%

= who Shopped at ANTHROPOLOGIE in the past 3 months

Scarborough R1 2026: Feb25-Feb26

Supported Print Media: Women 25 - 64
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Avg.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Women 25 - 64

15.1%

I l! it

H 0 .rk‘-

Wall Street Journal
(Daily)
13.4

New York Times.
{Sunday)
10.9

Mew York Times
M‘V;S;Wl

New York Times
(Daily}

USA Today (Daily)
3.1 82

Local Daily Newspaper(s)

Local Daily
Newspaper(
) {Sunday)
77

(Daily+Sunday)
7.2

Local Daily Newspaper(s)
(Daily {excluding Catalogs)

Magazines
5.7

Direct Mail
Advertising

6.7 57

New York Times
(Daily+Sunday)
9.2

Wall Street Journal (Daily)
18.4

New York Times (Sunday) ~ Magazines
LX)

Local Daity
Newspaperis)
(Sunday)
19

New York Times
(Daily)
26

Direct Mail

Advertising

Newspaper(s) {excluding

(Daity+Sunday) Catalogs)
12 6.6

Local Daily

Local Daily Newspaper(s} (Daily
64

= who Shopped at ANTHROPOLOGIE in the past 3 months

Clothing stores shopped past 3 months: Anthropologie
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® Share of Everything
for Anything _



! 63,703 or 43.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
ANTHROPOLOGIE Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day representing 28.%
g TEL‘ : of all time spent daily with All forms of Print Media.
1¥

Avg. Week Aﬂ' Pnnt Medra (Persons & % Reach): Women 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Total persans: % Time spent:

L}

Local Daily Newspaper(s) (Daily+Sunday)

300 0%
Local Daily Newspaper(s) (Daily L

Direct Mail Advertising (excluding Catalogs) m-_tw’

Local Daily Newspaper(s) (Sunday) el o Local Daily {Daity+Sunday) USA Taday (Daily}
- New York Times spaper(s) 9.6 94

sooks R T Sunden i)
New York Times (Daily) mm m 124 o
% -
New York Times (Daily+Sunday) MFAVQ Hours+Minutes/day with All m

m Wall Street Journal (Daily) New York Times

Wall Street Journal

Print Media: Women 25 - 64 : (Daily) e Y oas Tioes M"’;_’li"“
New York Times (Sunday) ! s New Vnrulrlirnﬁxes{na‘rvp Cacel Dy 18.2 !-W(Et'::"”lme
Wall Street Joumnal (Daily) Rewspaper(s) {Daily : £4 Direct Mait
Advertising
(excluding Catalogs)
oy i) 012 | e | [— e
All Local Weekly Newspapers 0 Advertising S Local Daily Local Daily
who Shopped at WoC New York Times (excluding New York Times Newspaper(s) Newspaper(s)
Magazines ANTHROPOLOGIE in the past 3 USA Today (Daily) (DailysSunday) Catalogs) {Sunday) (Daily+Sunday) (Daily Catalogs
e 14.1 125 a8 10.8 6 7.9 33
Catalogs H Faw ‘
= who Shopped at ANTHROPOLOGIE in the past 3 months ®WDC m who Shopped at ANTHROPOLOGIE in the past 3 months mWDC
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25 - 64 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Women 25 - 64
Total Persans: % Time Spent:

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday) Local Daily

New York Times Newspaper(s)

(Daily+Sunday) USA Today (Daily) (Sunday)
9.6 9.4 9.4

New York Times (Daily) o8
= 5 Newspaper(s) Wall Street Journal (Sunday)
New York Times (Daily+Sunday) mm A (Sunday} {Daity) 124
et : 14.1 12.7
New York Times (Sunday) m i
m i Avg. Hours+Minutes/day with Ad-
wall street Journal (Daily) PR TR La2s Supported Print Media: Women 25 - 64

USA Today (Daily)

Local Daily New York Times

‘Wall Street Journal
(Daily)
182

Local Daily Newspaper(s)
(Daity
10.3

Local Daily
Newspaper(s)
{Daity Magazines
7.9 7.1

All Local Weekly Newspapers 4
T
Catalogs m H'S;‘:‘% who Shopped at

ANTHROPOLOGIE in the past 3

oo R 05 o

New York Times
USA Today (Daily) (Daily) {excluding
TE 126 Catalogs)..

Direct Mail Advertising (excluding
New York Times {Sunday)  New York Times (Daily) Catalogs)
10.8 8.4 6.4

i

§§E
SEEEEEE

wwho Shopped at ANTHROPOLOGIE in the past 3 months = who Shopped at ANTHROPOLOGIE in the past 3 months = WDC
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Clothing stores shopped past 3 months: Anthropologie



ANTHROPOI

OGIE

time spent daily with All forms of Print Media.

- 39,913 or 34.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 6.9 minutes every day representing 22.9% of all

Avg. Week AII Pnnt Media (Persons & % Reach): Women 25 - 64

Total persans: 5 rime spent:

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

14.7%

Local Daily Newspaper(s) (Sunday) Tatban

ocal Dai
Local Daily Newspaper(s) (Daily New York Times Newspaper(s)

(Daily+Sunday) {Sunday)

Books 81 8.0
T D—
New York Times (Sunday) mm Avg. Hours+Minutes/day with All (aily) Local Daily
Print Media: Women 25 - 64 a2e t Mail ) Newspaperis) (Daily
New vork imes (oaiy) PPV R z faccting | N o Times o,
79 696 2 Catalogs) (Daily)
= 6.3
USA Today (Daily) mW‘ 8.0
All Local Weekly Newspapers Mw‘ USA Today (Daily)

48
Catalogs
3

Local Daily
Newspaper(s)

Wall Street Joumal (Daily)

who shapped at

Catalogs lﬂﬁx mmmﬂ::l; .sn the past 3 m (Dail Ev:;mdavl M-g:-ilnﬂ
i o, s w5

Local Daily
Newspaper(s)
(Daily+Sunday)
87

Local Daily
Newspaper(s)
(Daily
77

Wall Street Journal
(Daily)
20.2

New York Times
(Sunday)
B3

New York Times
(DailysSunday)
7.7

Local Daity

Newspaper(s) [Sunday) ~ USA Today (Daily)
9.7 7.9

Magazines

New York Times

Catalogs

32

8.6

Direct Mail
Advertising (excluding

Catalogs)
7.0

(Daily)
7.0

# who Shopped at ANTHROPOLOGIE in the past 3 months HSEA = who Shopped at ANTHROPOLOGIE in

the past 3 months

HSEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25-64  Avg.

Totol persons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Women 25 - 64

sty mewsopet) st E S —— TP T

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Direct Mail

Magazines
8.6

New York Times
(Daily+Sunday)
7.7

Local Daily
Newspaper(s) (Dail
7.7 7.0

New York Times (Daily)

New York Times.
(Sunday)
83

Direct Mail
Advertising
(excluding
Catalogs)
7.0

W SEA

tocal Dally Newspsper(s) (Oally _Fﬂ'
il New York Times Newspaper(s) {excluding
New York Times (Daiyssunday) mm——- 72 ] loswvesandeny | o | <ot
N vonTnes st R g 1S 97
% %%
New York Times (Daily) 5 ? Wall Street Journal (Daily)
Avg. Hours+Minutes/day with Ad- m 13.6
USA Today (Daily) Supported Print Media: Women 25 - 64 m Local Daily Newspaper(s) Wai Street Journal (Daily)
20.2
All Local Weekly Newspapers m l”l'w:;llﬂlﬂ Local Daily
Newspaper(s)
Wall Street Journal (Daily) 3 m Magazines (Daily
5.7
b o1 mEvEm ¢
Pagchies M 2.3% 4% who Shopped at m New York Times (Sunday] | New York Times (Daity) | USAToday (Daily) (Sunday)
ANTHROPOLOGIE in the past 3 " 10.0 6.3 48 9.7
T o
® who Shopped at ANTHROPOLOGIE in the past 3 months WSEA u who Shopped at ANTHROPOLOGIE in the past 3 months
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i

NTHROPOLOGIF

Avg. Week AII Prmt Mgdrq (Persons & % Reach): Women 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Books

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Women 25 - 64

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

New York Times {Daily+Sunday)

PHX

USA Today (Daily)

& A 2 wh! !:! !gal
MH-’%‘m

New York Times (Sunday) ANTHROPOLOGIE in the past 3
months
coior: TR T
= who Shopped at ANTHROPOLOGIE in the past 3 months o PHX

. 18,808 or 27.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
Direct Mail Advertising (excluding Catalogs) for an average of 8.1 minutes every day representing
54.7% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

3 Time Spent:

Direct Mail Adves

Wall Street Journal (Daily)
11 Wall Street Journal
(Daily)

189

Catalogs
29
New York Times.
(Daity)

Local Dail
4.9 v

Newspaper(s)
(Daily+Sund...

New York
Times
(Sunda..

New York Times
(Sunday)
6.9

New York Times.
{Daily+Sunday)
34

Magazines
88

Magazines
105

New York Times.

Direct Mail
Advertising

Local Daily
Newspaper(s)
(Daity
67

New York Times
(Daily+Sunday)
8.1

(Daity)
9.2

Local Daily
Newspaper(s)
(DailysSunday)
6.7

Local Daity
Newspaper(s)
(Sunday)
6.6

Catalogs
2.8

= who Shopped at ANTHROPOLOGIE in the past 3 months

m PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Women 25-64

Total Persons:

30.7%

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Wwall Street Jounal (Daily)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with Ad-
Magazines Supported Print Media: Women 25 - 64
New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

007 |

Catalogs who Shopped at PHX
ANTHROPOLOGIE in the past 3
ook 3.% e
® who Shopped at ANTHROPOLOGIE in the past 3 months W PHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 93
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Avg.

% Time Spent:

m

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Women 25 - 64

New York Times
(Daily).
49

Direct Mail Advertising

(excluding Catalogs)

8.1
Wall Street Journal (Daily)
111
Local Daily
Newspaper
(s)

(Daily+Sun

day)..

Wall Street Journal (Daily)
189

Local Daity
Newspaperis)
{Daily
23

New York Times
(Daily+Sunday)
34

NewYork Local Daily
Times Newspaper

(Sunday) (s)
(Sunday)...

Direct Mail Adve
{excluding Catalogs)
6.9

Magazines
10.5

Magazines USA Today (Daily)
88 23 19

New York Times
{Daily+Sunday)
81

USA Today
(Daily)
7.2

Local Daily
Newspaper(s)
(Daily+Sunday)

6.7

Local Daily
Newspaper(s)
(Daily
6.7

Local Daily Newspaper(s) {Sunday)
6.6

m who Shopped at ANTHROPOLOGIE in the past 3 months

soefa.ai

Clothing stores shopped past 3 months: Anthropologie

mPHX
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W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

ol T

Social Media E

42,529,983 48.0%
Websites 31,766,814 35.9%
Direct Mail '

24,565,851 27.8%

Broadcast, Cable, & Sat TV

Audio Streaming Services e e

9
Video Streaming Services myyrrre T
Podcasts  retrarm 13.9%

Billboards
Local AM/FM Radio

Cable TV Networks

Local Broadcast TV geeytwrs T
Newspapers  E T

W W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m W25-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26 Qual Intab: 586
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Clothing stores shopped past 3 months: Anthropologie



Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Audio Streaming Services

Video Streaming Services

"Advertising Actions"

W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,241,693 49.0% '

929,689 36.7%

| 491,538 19.4% | '
788,134 31.1%

| 351,153 13.9%

| 406,952
Billboards 565,164 OB
Local Broadcast TV | i T
Cable TV Networks | SR TS
Podcasts SRV T
- 61 CHICAGO
Local AM/FM Radio pasicess -
343.367 13.6%
Newspapers 00045 7.5%
® W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-64 CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26  QualIntab: 118 f' * Share of Everything
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Clothing stores shopped past 3 months: Anthropologie
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W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

1,071,883
Direct Mail
Webaltes
Broadcast, Cable, & Sat TV
Podcasts

Audio Streaming Services

268,253 13.6%

Local AM/FM Radio

334,516 17.0%

Video Streaming Services

388,413 19.7%

Cable TV Networks 51,506 T

27 3% WASHINGTON, DC
’
Newspapers 175,819 8.9%

Local Broadcast TV  yetreemmmrym
= W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-64 WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 162 * Share of Everything
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Clothing stores shopped past 3 months: Anthropologie
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W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media et 45.7% '
Websites 527 303 35.3%

Broadcast, Cable, & Sat TV

Direct Mail R 26.2%

Video Streaming Services

L T

235,417
Cable TV Networks

Podcasts

Local AM/FM Radio

Audio Streaming Services e i e

Local Broadcast TV
. SEA TTLE-TACOMA
Billboards

Newspapers I

B W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B W25-64 SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 104 * Share of Everything
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W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

il T

Social Media 639,873 42.3% |

Websites 482,438 31.9%

Broadcast, Cable, & Sat TV 203,845 19.4%

Direct Mail

29.1%

Cable TV Networks

183,076 12.1%

Audio Streaming Services 216.273 14.3%

Billboards 205,724 13.6%
Podcasts 216,972 14.4%
Local Broadcast TV &

169,728

|

Video Streaming Services 234,803 T

Local AM/FM Radio  garers — PHOENIX

!

Newspapers 130,648 SO
¥ W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B W25-64 PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 49 * Share of Everything
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Clothing stores shopped past 3 months: Anthropologie



